1.
Introduction Once a fringe idea, corporate social responsibility (CSR) is now part of the business mainstream. Most major companies have CSR policies and leading Chief Executive Officers (CEOs) regularly acknowledge their wider responsibilities to society and the environment. Lacking precise definition, CSR has thrived as a general 'motherhood' concept but has suffered because it encompasses such a wide range of business activity from supporting good causes and investment in community projects to employment practices and environmental and human rights impact management. CSR has always attracted its fair share of critics. Detractors have dismissed it as corporate philanthropy 1 by another name or worse, as meaningless froth. Now, two more serious Corporate philanthropy as pure philanthropy is justly criticised because it amounts to directors giving away the shareholders money (often for their own personal reasons) instead of giving it back to the shareholders to decide what they want to do with it. If, as is often the case, such payments are strategic investment in community relations or image building, then they are not strictly philanthropy. Community investment is part, but only a small part, of a company's overall impact on social and environmental issues and, therefore, its social responsibility.
